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ABSTRAK 

Bawang merah (Allium ascalonicum L) merupakan komoditas hortikultura strategis yang 

permintaannya terus meningkat. Perilaku konsumen dalam membeli bawang merah dipengaruhi 

oleh berbagai faktor, di antaranya persepsi harga dan kualitas produk. Penelitian ini bertujuan untuk 

menganalisis tahapan keputusan pembelian konsumen, persepsi konsumen terhadap harga dan 

kualitas produk, serta pengaruh persepsi harga dan kualitas produk terhadap tahapan keputusan 

pembelian bawang merah di pasar tradisional Kecamatan Bathin Solapan Kabupaten Bengkalis. 

Metode penelitian yang digunakan adalah survei dengan pengambilan sampel menggunakan teknik 

accidental sampling sebanyak 96 responden. Analisis data dilakukan dengan analisis deskriptif dan 

analisis regresi linear berganda. Hasil penelitian menunjukkan bahwa konsumen melalui lima 
tahapan keputusan pembelian secara sistematis dan rasional. Persepsi harga berada pada kategori 

baik dengan persentase capaian skor 74,33% dan nilai rata-rata 3,72, sedangkan kualitas produk 

berada pada kategori baik dengan persentase capaian skor 79,71% dan nilai rata-rata 3,99. Secara 

parsial, persepsi harga (t-hitung = 4,601) dan kualitas produk (t-hitung = 15,685) berpengaruh positif 

dan signifikan terhadap tahapan keputusan pembelian. Secara simultan, kedua variabel berpengaruh 

signifikan (F-hitung = 164,385). Nilai koefisien determinasi (R²) sebesar 0,780 menunjukkan bahwa 

78% variasi tahapan keputusan pembelian dijelaskan oleh persepsi harga dan kualitas produk. 

Kualitas produk merupakan variabel yang paling dominan dalam memengaruhi tahapan keputusan 

pembelian bawang merah. 

 

Kata Kunci: Persepsi Harga, Kualitas Produk, Bawang Merah, Keputusan Pembelian, Pasar 
Tradisional 
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ABSTRACT 

Shallot (Allium ascalonicum L) is a strategic horticultural commodity with continuously increasing 

demand. Consumer behavior in purchasing shallots is influenced by various factors, including price 

perception and product quality. This study aims to analyze consumer purchasing decision stages, 

consumer perceptions of price and product quality, and the influence of price perception and product 

quality on shallot purchasing decision stages at traditional markets in Bathin Solapan District, 

Bengkalis Regency. The research method used was a survey with accidental sampling technique 
involving 96 respondents. Data analysis was conducted using descriptive analysis and multiple 

linear regression analysis. The results showed that consumers go through five stages of purchasing 

decisions in a systematic and rational manner. Price perception was in the good category with a 

score achievement percentage of 74.33% and a mean value of 3.72, while product quality was in the 

good category with a score achievement percentage of 79.71% and a mean value of 3.99. Partially, 

price perception (t-count = 4.601) and product quality (t-count = 15.685) had a positive and 

significant effect on purchasing decision stages. Simultaneously, both variables had a significant 

effect (F-count = 164.385). The coefficient of determination (R²) of 0.780 indicates that 78% of the 

variation in purchasing decision stages is explained by price perception and product quality. 

Product quality is the most dominant variable influencing shallot purchasing decision stages. 
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