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ABSTRAK 

 

Permasalah penelitian ini adalah belum terungkapnya seberapa efektif 

penggunaan media sosial dalam mempromosikan Club Renang Silimang Rokan 

Hulu berdasarkan pandangan orang tua siswa. Studi ini bertujuan untuk mengukur 

seberapa efektif media sosial dalam mempromosikan Club Renang Silimang Rokan 

Hulu dan untuk mengetahui distribusi kategorinya berdasarkan penilaian orang tua 

siswa. 

Penelitian ini mengadopsi pendekatan kuantitatif dengan tipe penelitian 

deskriptif serta merancang survei. Populasi yang diteliti terdiri dari 30 orang tua 

siswa, sedangkan sampel diambil sebanyak 25 responden melalui teknik purposive 

sampling. Metode pengumpulan data dilakukan dengan cara observasi, kuesioner 

(angket), serta dokumentasi. Analisis data dilakukan melalui statistik deskriptif 

dengan menghitung nilai minimum, maksimum, rata-rata, deviasi standar, dan 

pengelompokan. 

Hasil penelitian menunjukkan bahwa efektivitas penggunaan media sosial dalam 

mempromosikan Club Renang Silimang Rokan Hulu memiliki nilai rata-rata 

sebesar 99,56 dengan standar deviasi 3,86 dan berada pada kategori sedang. 

Distribusi kategori menunjukkan 40% responden berada pada kategori sedang, 28% 

rendah, 24% tinggi, dan 8% sangat tinggi. Kesimpulannya, penggunaan media 

sosial dalam mempromosikan Club Renang Silimang Rokan Hulu tergolong cukup 

efektif, namun masih perlu ditingkatkan melalui penyajian konten yang lebih 

menarik, konsistensi publikasi, dan peningkatan interaksi dengan audiens. 

 

Kata kunci: efektivitas, media sosial, promosi, club renang. 
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ABSTRACT 

The issue of this research is that it is still unclear how effective the use of social 

media is in promoting the Silimang Rokan Hulu Swimming Club from the 

perspective of students' parents. This study aims to measure how effective social 

media is in promoting the Silimang Rokan Hulu Swimming Club and to find out 

the distribution of its categories based on the evaluations of students' parents. 

This research adopts a quantitative approach with a descriptive research type 

and designs a survey. The population studied consists of 30 students' parents, while 

a sample of 25 respondents was taken using purposive sampling techniques. Data 

collection methods were done through observation, questionnaires, and 

documentation. Data analysis was carried out using descriptive statistics by 

calculating the minimum, maximum, average, standard deviation, and grouping. 

Research results show that the effectiveness of using social media to promote 

the Silimang Rokan Hulu Swimming Club has an average score of 99.56 with a 

standard deviation of 3.86, and falls into the moderate category. The category 

distribution shows that 40% of respondents are in the moderate category, 28% low, 

24% high, and 8% very high. In conclusion, using social media to promote the 

Silimang Rokan Hulu Swimming Club is quite effective, but it still needs to be 

improved by presenting more engaging content, maintaining consistent posting, and 

increasing interaction with the audience. 

 

Keywords: effectiveness, social media, promotion, swimming club. 
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