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ABSTRAK 

 

MIYA AUDINA.2017. PRESUPPOSISI DI SLOGAN IKLAN KOSMETIK. 

Slogan adalah fitur iklan yang familiar. Slogan digunakan pengiklan untuk 

menarik perhatian konsumen terhadap produknya. Dalam sebuah slogan 

mengandung makna yang sulit diketahui.  

Di skripsi ini, peneliti hanya fokus di slogan iklan kosmetik. Tujuan dari 

penelitian ini untuk menemukan praanggapan dan jenis dari praanggapan dalam 

slogan iklan kosmetik. Penelitian ini menggunakan kwalitatif penelitian. Slogan 

yang diambil sekitar 25 slogan iklan kosmetik. 

Data dianalisa menggunakan teori Yule 1996. Arti dari slogan 

mengasumsikan pesan yang ingin disampaikan oleh pengiklan terhadap 

konsumen. Hasil dari penelitian ini adalah semua slogan mempunyai asumsi 

dasar. Dari analisis adalah terdapat 4 jenis  presupposition: 15 existential 

presupposition, 6 lexical presupposition, 3 factive presupposition , 1 non-factive 

presupposition. 

 

Kata Kunci : Presupposition, Slogan, Iklan. 
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ABSTRACT  

 

MIYA AUDINA. 2017. THE PRESUPPOSITION IN SLOGAN OF 

COSMETIC ADVERTISEMENT.  

Slogan is a familiar advertising feature. Slogans are used by advertisers to 

attract consumers‟ attention to their products. Slogan contains a difficult meaning 

to be known. 

In this thesis, researcher only focuses on the slogan of cosmetics. The 

purpose of this research was to find out the presupposition and the types of 

presupposition in slogans of cosmetic advertisement. This research used 

qualitative research. It took about 25 slogans cosmetic advertisement.  

Data was analyzed by using Yule‟s theory (1996). The meaning of the 

slogan was to represent assumed the advertiser‟s message to consumers. The 

results of this research are all slogans have presupposition. From the analyzes are 

4 types of presupposition: 15 existential presuppositions, 6 lexical 

presuppositions, 3 factive presuppositions, 1 non-factive presupposition. 

 

Keywords: Presupposition, Slogans, Advertisement. 
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