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ANALISIS SENSITIVITAS HARGA DAN LOYALITAS KONSUMEN
TERHADAP MINYAK GORENG CURAH DAN MINYAK GORENG
KEMASAN DI DESA RAMBAH HILIR TIMUR
Azizah*), Dr. Defidelwina,S,P.,M.Sc?, Ikhsan Gunawan,S.P.,M.MA?
ABSTRAK

Seiring tingginya tingkat pendidikan dan tingkat ekonomi masyarakat, terdapat
beberapa faktor yang menjadikan minyak goreng curah dan minyak goreng
kemasan menjadi pilihan tersendiri bagi peminatnya. Minyak goreng yang
dikemas dalam botol dinilai lebih higienis dan bersih dibanding minyak goreng
curah, sehingga bermunculan berbagai merek minyak goreng. Penelitian ini
bertujuan untuk mengetahui preferensi, sensitivitas harga dan loyalitas minyak
goreng curah dan minyak goreng kemasan. Analisis data yang digunakan dalam
penelitian ini adalah analisis preferensi. Analisis preferensi diukur menggunakan
analisis Chi Square. Sensitivitas harga dianalsis dengan elastisitas sensitivitas
harga. Loyalitas diukur dengan pemetaan piramida loyalitas. Hasil penelitian
menunjukkan bahwa nilai preferensi konsumen sebesar 15,58, nilai sensitivitas
harga sebesar 6,27 dan loyalitas konsumen sebesar 1,37 terdapat perbedaan
preferensi konsumen minyak goreng curah dan minyak goreng kemasan dimana
yang lebih preferen adalah minyak goreng kemasan. Selain itu minyak goreng
kemasan juga sensitif lebih terhadap harga, dan konsumen lebih loyal terhadap
minyak goreng curah daripada minyak goreng kemasan.

Kata kunci: Minyak Goreng, Sensitivitas, Loyalitas, Preferensi



Price Sensitivity Analysis And Loyalty
Consumers Of Bulk Cooking Oil And Packed Cooking Oil In Rambah Hilir
Timur Village
Azizah*), Dr. Defidelwina,S,P.,M.Sc?, Ikhsan Gunawan,S.P.,M.MA?
ABSTRACT

Along with the high level of education and the economic level of the community,
there are several factors that make bulk cooking oil and packaged cooking oil a
separate choice for enthusiasts. Cooking oil packaged in bottles is considered to
be more hygienic and cleaner than bulk cooking oil, so that various brands of
cooking oil have emerged. This study aims to determine the preferences, price
sensitivity and loyalty of bulk cooking oil and packaged cooking oil. The data
analysis used in this research is preference analysis. Preference analysis was
measured using Chi Square analysis. Price sensitivity is measured by price
sensitivity elasticity. Loyalty is measured by mapping the loyalty pyramid. The
results showed that the measurement of consumer preferences was 15.58, the
value of price sensitivity was 4.71 and consumer loyalty was 1.37. There are
differences in consumer preferences for bulk cooking oil and packaged cooking
oil, where the preferred one is packaged cooking oil. In addition, packaged
cooking oil is also more price sensitive, and consumers are more loyal to bulk
cooking oil than packaged cooking oil.

Keywords: Cooking Oil, Sensitivity, Loyalty, Preference
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