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ABSTRAK

MUHAMMAD NUR RAHMAD. NIM: 1725035. 2021. PENGARUH GREEN
PRODUCT QUALITY DAN GREEN PERCEIVED RISK TERHADAP
GREEN CUSTOMER SATISFACTION PADA KONSUMEN PERTAMAX
PLUS DI SPBU KEPENUHAN. PEMBIMBING I: YULFITA AINI, SE.,MM
DAN PEMBIMBING II: ARRAFIQUR RAHMAN, SE.,MM

Latar belakang penelitian ini adalah temuan penelitian sebelumnya dan
beberapa teori lain yang menyatakan bahwa green product quality, green
perceived risk, dan green customer satisfaction saling terkait satu sama lain.
Penelitian ini bertujuan untuk menentukan green product quality dan green
perceived risk secara simultan terhadap green customer satisfaction pada
konsumen pertamax plus di SPBU Kepenuhan. Penelitian ini merupakan
penelitian eksplanatori. Populasi dalam penelitian ini adalah seluruh konsumen
pada SPBU Kepenuhan yang membeli produk Pertamax plus. Sampel penelitian
menggunakan tehnik convenience sampling sebanyak 96 orang. Metode
pengumpulan data menggunakan observasi, wawancara dan kuesioner. Analisis
data menggunakan analisis regresi linear berganda menggunakan program SPSS.
Secara parsial, diperoleh t-hitung green product quality 2,315 dan green perceived
risk (-)2,034. Secara simultan, diperoleh hasil bahwa green product quality, green
perceived risk terhadap green customer satisfaction berpengaruh secara simultan
(bersama-sama) dengan F-hitung 259,512. Hasil penelitian menunjukkan bahwa
84,8% green product quality dan green perceived risk dapat mempengaruhi green
customer satisfaction, sedangkan sisanya 20,2% dijelaskan dengan faktor atau
variabel lain yang tidak diketahui dan tidak termasuk dalam analisis regresi ini.
Kesimpulan dari penelitian ini baik secara parsial maupun secara simultan
variabel green product quality dan green perceived risk memiliki pengaruh yang
signifikan terhadap green customer satisfaction.

Kata Kunci: green product quality, green perceived risk, green customer
satisfaction



ABSTRAK

MUHAMMAD NUR RAHMAD. NIM: 1725035. 2021. PENGARUH GREEN
PRODUCT QUALITY DAN GREEN PERCEIVED RISK TERHADAP
GREEN CUSTOMER SATISFACTION PADA KONSUMEN PERTAMAX
PLUS DI SPBU KEPENUHAN. PEMBIMBING I: YULFITA AINI, SE.,MM
DAN PEMBIMBING II: ARRAFIQUR RAHMAN, SE.,MM

The background of this research is the findings of previous studies and
several other theories which state that green product quality, green perceived
risk, and green customer satisfaction are interrelated with each other. This study
aims to determine simultaneously green product quality and green perceived risk
on green customer satisfaction for Pertamax Plus consumers at the Kecepatan
gas station. This research is an explanatory research. The population in this study
were all consumers at the Kecepatan gas station who bought Pertamax plus
products. The research sample used convenience sampling technique as many as
96 people. Methods of data collection using observation, interviews and
questionnaires. Data analysis used multiple linear regression analysis using SPSS
program. Partially, obtained t-count green product quality 2.315 and green
perceived risk (-)2.034. Simultaneously, the results obtained that green product
quality, green perceived risk on green customer satisfaction have an effect
simultaneously (together) with an F-count of 259.512. The results showed that
84.8% of green product quality and green perceived risk can affect green
customer satisfaction, while the remaining 20.2% is explained by other unknown
factors or variables that are not included in this regression analysis. The
conclusion of this study, either partially or simultaneously, the green product
quality and green perceived risk variables have a significant effect on green
customer satisfaction.

Keywords: green product quality, green perceived risk, green customer
satisfaction
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